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Week 4 Discussion 1: Response to Dr. Magill
Hello Dr. Magill,
During the COVID-19 aftermath, I think that most businesses that suffered during the pandemic will do better. Also, although online business activity may reduce, most businesses will still maintain a strong online presence due to the convenience of online transactions and delivery systems. I also think that most marketing research will depend on online technological facilities. In my opinion, analyzing the generalizability of the research will be easier since online technological facilities such as algorithms allow the researcher to simulate different research circumstances and determine whether the findings from research can be applied to different circumstances (Aaker et al., 2015). Similarly, the simulations can replicate the research under similar circumstances, which implies that reliability will be easier to measure (Buckley et al., 2016). In that case, research will not necessarily have to be repeated. Although I don’t think the definition of validity will change, I think that measuring validity will be less complicated since technological facilities can easily assess how accurate the research is in measuring what it was intended to.
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